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Ice Breaker;  Louie Esmana 16 yrs, and Kian Refuerzo 17 yrs, both members of the Toronto Ice Skate Group community show off a few moves at McCowan District Park on
Saturday January23rd.  Never heard of IceBreaking (break dancing on ice)  checkout them out at  https://www.facebook.com/torontoiceskategroup.

By Nick Kossovan
A few years back, at a company

function, I got to talking with the
head of the social media team about
digital engagement with our cus-
tomers. During our tête-à-tête, he
said, "If you want to start an argu-
ment on social media, simply post
an opinion."

Last month, while seated com-
fortably in our digital front row
seats, we watched the various social
media platforms Donald Trump uses
(Facebook, Snapchat, Shopify, etc.)
literally snatched away from him.
Trump inciting the storming of and
ensuing violence against the US
Congress on January 6th, was the
last straw. 

One ban surpasses all others in
its symbolism: @realDonaldTrump
no longer being welcomed on Twit-
ter, the platform that defined
Trump's presidency. Fun fact: Since
2009, Trump tweeted more than
47,000 original tweets from @real-
DonaldTrump.

Twitter stated, "After a close re-
view of recent Tweets from the @re-
alDonaldTrump account and the
context around them, we have per-
manently suspended the account due
to the risk of further incitement of

violence."
After years of sparring, Twitter

finally de-platformed the Internet's
most famous troll. 

Twitter, having put up with
Trump for all his presidency, shows
that discourse, anger, bullying, and
misinformation has monetary
cache – it creates engagement,
which creates viewers (eyeballs).
The number of viewers has a direct
correlation to a social media's com-
pany advertising revenue stream.
This is akin to how a newspaper's
circulation influences its advertising
rates. The same can be said for tele-
vision Nielsen ratings. Number of
Eyeballs = Advertising Rate.

Every social media platform re-
lies on advertising revenue for sur-
vival and being profitable. Eyeballs
are what keep social media free for
you and me.

Having as many eyeballs as
possible is why social media service
providers allow toxicity, within their
respective 'user guidelines,' to exist
on their platform. Discourse, anger,
bullying, controversial opinions, and
misinformation has monetary cache
– it creates engagement, which in
turn attracts eyeballs. Who amongst
us doesn't like aggressive theatrics?

What is never mentioned by
those who believe that social media
policies should revolve around that
all-American of value "free speech,”
is that social media providers are
private businesses. Those who claim
Trump's de-platforming by Twitter,
Facebook, Snapchat, et al. was

clear-cut censorship should ask
themselves, is making decisions
based on market viability and values
censorship? 

In 2021, 23 years after the first
recognizable social media site Six
Degrees was created, platforms are
still policing themselves and the In-
ternet is still mostly lawless. When
it comes to censorship, social media
providers can only be accused of
‘self-censorship’. 

DISCLOSURE: I celebrate free
speech, free market, and capitalism.

Self-censorship (aka, Content
Moderation) can be narrated in two
ways. The first is the narrative plat-
forms want us to believe. In this nar-
ration, platforms have policies and
principles (accessible for public
viewing), which they cling to.
Therefore, they argue their decisions
are neutral since they're made
against whether the content breaks
their social media platform's rules
and policies. The second narrative is
the real world. This is where plat-
form executives are fig leaves, try-
ing to cover arbitrary and suddenly
convenient decisions to suit con-
stantly shifting political landscapes
and changing business priorities.

Raising your fist stating social
media companies should never vet
content posted on their respective
platform, or ban a user, is naive. On
the other hand, while Trump's
Tweets should have been silenced
long ago, Trump was good for Twit-
ter's business. Trump was good for
all social media companies because

he created eyeballs.
Two forces move this world:

Love and anger. Humans tend to be
much more passionate in expressing
their anger (rage in most instances)
than their love. Since it can be easily
expressed (even anonymously),
anger has been winning on social
media—and here lies the inherent
problem with social media, anger is
good for business!

Among social media profes-
sionals, there's a saying which I'm
sure was lifted from some radio ad
exec back in the day, When the
product is free, you're the product.
You and I participating, expressing
either love or anger, on social media
platforms are the product. 

Media platforms are designed
to be a conduit to our individual
inner narcissism. Great quantities of
human psychology principles, pre-
dominantly around the human ego,
have gone into designing your fa-
vorite social media platforms. When
your narcissism is fed, this side-ef-
fect can create a pattern of yielding
to inner urges that often become
self-destructive. Trump is the most
recent example of such self-destruc-
tion, but no where near the first (Re-
member 'Chair Girl'?). 

Holistically, social media
comes down to three words: LOOK
AT ME! Is there any other product
more self-serving, from both sides
(provider, end-user), than social
media? It's because social media
conveniently serves our inner nar-
cissism that we're on it as much as

we are. (Yeah, I said it.)
When "look at me" is done re-

spectfully, social media can be beau-
tiful. Yes, you're seeking to draw
attention, to wanting to appear suc-
cessful, an opinion, to a group or a
cause, to voice your outrage, to
being offended, or wanting your
pain to be acknowledged – but all
these, and so much more, can show
our beautiful side. Posting on social
media is the equivalent of virtual
hand raising. Unfortunately, in the
mix is this piece of human mental
DNA that fuels social media turbu-
lence creating views; everyone be-
lieves they’re right.

There're many takeaways to be
had from Trump's social media ad-
diction and de-platforming, such as
why social media companies allow
toxicity to exist on their platforms.
My biggest takeaway: Because we
hold a conduit to social media, a
smartphone, in our hand, we believe
we're a filmmaker, a photographer,
a journalist, a commentator, a critic,
that we have the right to police the
behavior of others and being contro-
versial and pushing emotional but-
tons will make us famous. The ugly
truth: Our smartphone makes us
dangerous and the product social
media companies need to exist. 
~ Nick Kossovan is the Customer
Service Professionals Network’s Di-
rector of Social Media (Executive
Board Member). Submit your social
media questions to nick.kosso-
van@gmail.com. 

Social Media’s Self-Censorship is Business Related: Opinion
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Royal Canadian Legion
Scarboro Branch 13

The Members of Royal Canadian Legion 
Branch 13 Scarboro want to say 

       To the residents and business people of the Birch Cliff community that 
supported our 2020 Poppy Campaign.  During the year 2020, we were all faced
with challenges and difficulties, however, the community continued to show its
appreciation to our veterans.  Through your generosity, we were able to raise a
total of $12,260
       Thanks to your donations, we will be able to continue supporting our 
veterans and their families in ways such as:   purchasing mobility devises, 
providing for homeless veterans, educational bursaries, financial support for
those in care facilities, installation of the necessary alterations to make a home
accessible, the provision of day-to-day comforts, the list is endless.

Dan Burri    Branch 13 President 

THANK YOU!

1101 Victoria Park Avenue
(416)755-9960HOURS:

Mon to Sat  9-6

416.901.8626
974 Kingston Road • Toronto, ON

www.handandstone.ca

Massage is beneficial and even more so 
in these unusual and challenging times. 
Rest assured that we have your safety and 
health as our key priorities as you get the 

service you need! 

Call to book your massage therapy 
appointment today.

Feeling stressed, muscles 
tight and needing some  
relaxation and therapy? 

*See spa for details.  

We would like to invite you to  
lunch at the Scarboro Golf  

and Country Club but not now… 
Tuesdays at 12:15 p.m. 

With the ongoing needs caused by COVID-19, we continue 
supporting many community initiatives that provide for the 
needy. e.g. 

 Food banks at Scarborough Centre for Heathy Commuties,  
St. Stephen’s Church, Church of the Holy Triinity, Guildwood, etc.  

 5N2 Kitchens, YouthLink, Birkdale Residence, Boys and Girls Club 
of East Scarborough – Emergency Food Program, Malvern Eats – 
Muslim Welfare Centre, House of Neighbours, Centennial College, 
TDSB and TDCSB 

 

If you’d like to be involved in our Rotary programs and helping others 
through our community and international projects, consider joining  
The Rotary Club of Scarborough.  
For information – www.rotaryclubscarborough.org 
or Joan Barrett: 416 439-8143; j-d-barrett@rogers.com  
 

To join us on any Tuesday, contact Joan. 

MEET PEOPLE OF ACTION  
DISCOVER ROTARY’S HUMANITARIAN EFFORTS 

 During COVID-19  
we Zoom online 

Tuesday at 12:30 p.m. 

By Heather Anne Hunter
According to a January poll of

1500 Ontario participants, 71% will
definitely get the vaccine, 14% will
refuse it and 15% are undecided. Like
everything else in life, benefits should
outweigh risks. The reluctant do not
want to be “guinea pigs” or among
the first to receive the shots, so they
may wait to see results. After all, if
the majority of the population gets
vaccinated, those who don’t will be
protected by herd immunity without
taking any risks. 

Vaccine Hesitancy is defined as
a “delay in acceptance or refusal of
vaccines despite availability” which,
ironically, is greatest in the developed
world. Western philosophy embraces
individualism over the common
good. People in a democratic society
do not want to be told what to do. The
post-modern attitude to science and
health professionals is “questioning.”
Many patients want to share respon-
sibility and decision-making with
their doctors. However, some doctors
still feel their expertise and education
should be enough for patients to trust
their professional judgement unques-
tioningly and do not have the time or

patience to discuss queries at any
length.

Some people are less trusting of
announcements made by public
health authorities on mainstream
media than opinions posted on social
media or articles published on alter-
native websites. With more informa-
tion and misinformation available,
are people more informed or being
led astray? Has the misbehaviour of
politicians created a climate of mis-
trust of authority? Scientific re-
searchers are studying the virus and
still learning, so directives are apt to
change which makes it appear that
they are only guessing. 

People who rely on social media
are targets for misinformation. Fraud-
ulent vaccine scares remain in peo-
ple’s minds long after disproven. As
autism increases, parents are haunted
by the claim that the MMR vaccine is
the cause. Sensationalist pseudo-sci-
entific articles and anecdotes are suf-
ficient to make people leery of
vaccines. Facebook removes posts in
its effort to combat false news, but
people opposed to censorship argue
this is an infringement of free speech.

Even if rare side effects occur,
are they less dangerous than the po-
tential damage caused by COVID-
19? In certain patients, the disease
goes from being just another viral in-
fection to a wildly aggressive inflam-
matory monster that attacks vital
organs and can lead to total systemic
failure and death. Age and previous
health status do not seem to matter in

these unfortunate cases.
Some people who have experi-

enced side effects from the seasonal
flu shot believe that the vaccine gave
them the flu. In reality, the reaction
was due to the body mounting an im-
mune response, which manifested as
a fever, aches, and chills. 

For parents, the decision to vac-
cinate is difficult and sometimes par-
alyzing. With their eradication, fear
of many diseases has lessened. Resul-
tant disabilities such as blindness and
intellectual impairment have not been
witnessed in recent times. The older
generation survived measles, mumps,
and chicken pox, so what’s the need
for the MMR vaccine? Today, 5-10%
of Canadian parents are strongly op-
posed to inoculation, while many are
merely unconvinced and can be per-
suaded to seek protection for them-
selves and their children. Vaccines are
credited with eliminating polio in
America and eradicating smallpox
worldwide. Vaccination is considered
the greatest public health contribution
to the decline of mortality and dis-
ability by infectious diseases. 

Complacency is a common rea-
son for avoidance of the vaccine. For
those on the fence, doing nothing has
worked so far, and so the dilemma
can be put out of mind. People who
rely on naturopathic remedies feel
that vaccines are unnatural and pos-
sibly unsafe, that good health and hy-
giene keep the body’s immune
system strong enough to ward off any
virus. For them, a good diet, vitamin

supplements, and exercise are the so-
lution. 

The main argument against a
COVID-19 Vaccine is that it didn’t
exist 10 months ago. How could sci-
entists develop a new vaccine in mere
months when it usually takes 10
years? Some wonder whether the
process was rushed at the expense of
safety. Research scientists and the
medical profession assure us this is
not the case, that the testing process
was condensed and not reduced.
Mapping of the DNA of the Coron-
avirus had already been done in Jan-
uary 2020 and work on the vaccine
bench had begun. The genetic code
was cracked, leading to the produc-
tion of the messenger RNA vaccine
which sends the message to the body
cells to make a protein to develop an
immune response. Much has been
learned in the global collaborative
process. New methods for vaccine
development have been discovered
that will help speed up the progress
of vaccination in the future. World-
wide scientific collaboration with a
singular focus has shown the world
what can be done.

The first vaccine candidate to be
produced in Canada in decades is in
advanced testing. Medicago, a bio-
pharmaceutical company based in
Quebec City, is a pioneer in plant-
based therapeutics. In Ste. Foy green-
houses, a relative of the tobacco plant
widely used in experimental plant vi-
rology is being grown containing
viral copies in the leaves to be put

into vaccines. These disruptive virus-
like particles (VLPs) mimic the virus
and stimulate the body to produce the
right cells to prevent the actual virus
from taking hold. The real virus is not
used in the production of the vaccine. 

Global competition for a
COVID-19 vaccine was intense and
based on an unprecedented amount of
data. This level of production of a
vaccine has never before been seen.
Public health authorities believe that
vaccination is the only way to stop
this pandemic.

Admittedly, the vaccines are not
perfect. They have a limited shelf life,
and some require extreme freezing.
Two doses are optimal. They will
have to be tweaked to keep up with
virus variance. Questions continue to
be raised: Even after vaccination, can
someone infect others? Are there rare
but serious side effects? How often
must one be vaccinated? Time will
tell.

We do not have the luxury of
waiting. Rest assured, the available
vaccines have been rigorously tested
and shown to be highly effective. The
roll-out is a mammoth task, never be-
fore equalled in Canadian history.
Authorities assure us that high risk
Canadians will be inoculated by the
summer of 2021 and everyone (who
wants it) before the year’s end. With
a grateful heart, I will be in line.

Praise be to the scientists, some
of the world’s greatest minds, for the
miracle of vaccines.

Vaccine Hesitancy

www.bluffsmonitor.com
www.handandstone.ca
www.seaportmerchants.ca
www.rotaryclubscarborough.org
www.rotaryclubscarborough.org
www.facebook.com/RCL-Branch-13-977527278953721/
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By Marie Everatt
       In late December, one
Toronto paper reported that 99
restaurants and bars in the city
have closed since the start of the
pandemic. Around the same time,
a popular Toronto blog suggested
that number could be as high as
140. More recently, the Financial
Post announced that 10 percent of
Canada’s restaurants have shut-
tered permanently with another 18
percent suggesting they too might
close as early as mid-February “if
current conditions continue."
      The industry forecast is based
on Key Performance Indicators
(KPIs) that includes restaurants
tracking the total number of cus-
tomers and the number of take-
away meals served, instead of the
more common ‘table turnover
rate’, a figure not available due to
COVID-19 restrictions.
      For most Toronto facilities,

the number of meals served is
down substantially although the
chefs in one kitchen have seen
numbers grow to record levels in
2020 with the trend continuing in
2021. But that isn’t a positive sign
of things to come. Quite the oppo-
site.
      By the end of December,
81,000+ meals were prepared and
distributed at Haven Toronto in
2020 compared to 49,000+.
Breakfast service was up 145 per-
cent year-over-year. Breakfasts
and lunches combined are up 92
percent at the drop-in centre for
elder men impacted by poverty
and homelessness. Haven
Toronto’s kitchen is open for
breakfast and lunch every day all
year, including all major holidays.
      In addition to a spike in
clients and meals served, Haven
Toronto has seen food costs surge
by 442 percent due to unbudgeted

expenses related to COVID-19 in-
cluding the purchase of disposable
containers and utensils and perish-
able food.
      In the past, much of the food
prepared at the drop-in centre was
from food recovery programs.
However, fewer restaurants means
less food recovered. Once able to
rely on food donations, Haven
Toronto is now more dependent on
donors to help meet the growing
need to purchase meats, vegeta-
bles and dairy that make up well-
balanced meals.
      There are 10 thousand people
who are homeless on any given
night in Toronto. Of those sleeping
rough, meaning sleeping on city
streets, in parks and under over-
passes, 85 percent are men and
many are clients of Haven
Toronto. The drop-in centre sup-
ports thousands of elder men who
– in their 50s, 60s, 70s and even

80s – are homeless or precariously
housed. One hundred percent of
clients are food insecure and have
missed a meal or gone a day or
days without eating due to a lack
of money. The drop-in centre is
their source of hot, healthy meals.
      Haven Toronto makes it easy
for a caring community to con-

tribute. It’s online store at
www.shophaventoronto.ca accepts
donations of meals for $1, meals
for a week, and more. Late last
year, Haven Toronto also intro-
duced ‘Healthy Meals’ Care Kits
supported by a monthly donation
that means year-long help for elder
homeless men.

Sponsored Content

Sign Of Things To Come

Does your computer or phone puzzle you??

I CAN HELP!
I o�er friendly private lessons, technical support  

and repairs in your home at a reasonable rate.

• Emailing, Facebook
• Computer repairs and service
• Connecting devices such as

cameras and printers
• Help �nd more a�ordable and   

appropriate internet/phone plans

• Using your new phone, tablet,
or camera to the fullest

• Organizing �les and photos
• Much more!

Alex Webster
B.A., B.F.A.

Professional IT
Technician and 
Photographer

COMPUTERCOMPUTER
COACH & TECH SUPPORT COACH & TECH SUPPORT 

iOS, Apple 
Android, & 
Windows 
supported 

contact@thecomputercoach.ca 416-550-7873
www.thecomputercoach.ca

By Jim Sanderson
These days, more than

ever, we need a little light at
the end of a tunnel that has
been pretty dark during the
past twelve months. In addi-
tion to bad news about
COVID-19 lockdowns and
deaths, there have been racial
tensions, environmental ca-
tastrophes, and political vio-
lence – not only in Canada

and our neighbour to the
south, but around the world.

Almost all of my family,
neighbours, and friends re-
mind me regularly how much
they look forward to the day
we can return to some sem-
blance of our pre-COVID-19
lives. They look forward to
enjoying live worship serv-
ices, concerts, sporting
events, stores without line-
ups, and media not fraught
with warnings and bad news.

Many things can provide
respite during hard times,
like a phone call to or from a
friend you haven't been in
touch with for years, or a

Zoom meeting with family
across the country or around
the world. For me, one of the
easiest and most effective
forms of relaxation, brilliant
in its simplicity, is a walk in
the park. Readers familiar
with The Bluffers Park Jour-
nal will not be surprised at
this, coming from a long-
time south Scarborough and
former Beach and Toronto Is-
land resident with an abiding
appreciation of the outdoors.

Every person has his or
her own set of joys, fears,
sorrows and dreams, and my
positive thoughts seem to
bubble to the surface when I

get out on the trail with fam-
ily or on my own. I make an
effort to forget the radio and
T.V. headlines and concen-
trate on the beautiful lake and
trees, animals, and birds in
our rich Bluffs environment.
No matter how bummed I
may have been before setting
out, I feel happier and more
thankful, even if only just a
little on some days, after time
on the trail, better able to ap-
preciate this great city and
country, and all of the for-
tunes we enjoy. Even a short
hike in the natural world is
likely to lift your spirits.
Hikes are still allowed during

the current "stay at home"
order, provided that you walk
only with family or living
mates and keep away from
others. A walk in the park is
a triple whammy of fresh air,
sunshine (even on cloudy
days) and a little exercise.
Here's a tip from a long-time
friend in the computer busi-
ness – turn off your phone!  

Ever since the "second
lockdown", though the
weather has become colder, I
have been happy to see more
people than ever out on
walks, jogs, or bike rides on
our streets and trails. I can't
help but notice the broad

smiles on young children
who are reaping a silver lin-
ing of this pandemic – in-
creased family time. Now at
the end of January 2021, I am
also mindful of Canada's
large order of vaccinations
that has begun to arrive and
be deployed. With them, that
little light at the end of the
tunnel grows a bit brighter
every day. 
~Jim Sanderson is a local
resident, and the author of
Toronto Island Summers,
and Life in Balmy Beach.

Bluffers Park Journal
A Walk in the Park; A Light in the Tunnel

By Heidi Evans
The Scarborough Bluffs Com-

munity Association, like many other
groups and organizations felt the
blow of Provincial lockdowns and
restrictions last year. As an Associ-
ation that organizes in-person
events, we were faced with the chal-
lenge of how to fulfill our mandate
in bringing about a stronger com-
munity, when we can’t be with the
community.

We pivoted to virtual events

and looked for other ways to help -
namely those affected by job losses
- and the resulting surge on our local
food banks. We’ve brought joy to
people with random-draw contests,
videos and concerts, and we learned
a lot about our amazing community! 

We are continuing to plan for
remote and virtual activities for the
foreseeable future, and when we’re
able to do so, will host in-person
events. 

In the meantime, due to popu-

lar demand, we’ve re-launched our
Scarborough Bluffs Hoodie and
Toque fundraiser. Deadline for or-
ders is January 29th. See our web-
site for details.  

We are excited to share some of
our plans for 2021 that we hope the
community will find uplifting and
help to ease the stress that lock-
downs can bring. 

In February, in lieu of our Fire
and Ice Event, we’ll be hosting a
Family Day Scavenger Hunt, details

will follow on our website and so-
cial sites shortly. Our Annual Gen-
eral Meeting will be held virtually
at the end of February. We are al-
ways open to hearing new ideas for
events and community building.
Get in touch with us at
contact@sbca.ca

Thank you to our fabulous
sponsors and the community for
continually participating and sup-
porting our Association in these try-
ing times. The SBCA encourages

you to keep supporting businesses
by shopping local. Not only will it
help the business but indirectly, you
help Associations like ours as well.

The Scarborough Bluffs Com-
munity Association (SBCA) was
formalized in January 2018 to help
bring together the communities of
Cliffcrest, Cliffside and Birchcliff
through events that bring us to-
gether. By the community, for the
community, for a stronger commu-
nity. Find us at www.sbca.ca

SBCA: Looking forward to a strong 2021

www.bluffsmonitor.com
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www.thecomputercoach.ca
www.tathampearson.com/
www.haventoronto.ca/
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Councillor Paul Ainslie
Scarborough-Guildwood
Ward 24

Constituency Office
Scarborough Civic Centre
150 Borough Drive
Scarborough, ON  M1P 4N7

Email: councillor_ainslie@toronto.ca
Website: www.paulainslie.com
Twitter: @ Ainslie_ward24
Tel:  416-396-7222

Facebook: Councillor Paul Ainslie Scarborough-Guildwood

Welcome-to-winter has launched.  
toronto.ca/explore-enjoy/festivals-events/welcome-to-winter

Subscribe Now to my YouTube Channel
paulainslie.com/Virtual_TownHalls.html

COVID-19  Please remember to wear a mask, social distance, 
wash your hands and keep within your household.

Please Shop Local!
Support Small Business’

Shop Guild Alive with Culture online
www.guildalivewithculture.ca

standingtogether apart

Dorset 
Dental

119 Dorset Road         416-261-2946
Located on Kingston Rd., just West of McCowan Rd.

Dr. Allan Jeffries & Associate
Dr. Kasia Dymerska

dorsetdental@dorsetdental.com
www.dorsetdental.com

Family Dentistry
New Patients Welcome 

Emergencies seen Immediately 
Implant & Moderate Sedation 

Services Available
Languages Spoken | English Polish  French 

Covid-19 precautions are in place for 
the safety of our patients and staff. 
No walkins accepted currently

Y E L L O W  H O U S E
gallery    framing

ga l l e ry  « »   f ra m i n g

o n  K i n g s t o n  R d

9 2 1  K i n g s t o n  R d .  |  4 1 6 - 7 9 2 - 8 4 6 0  |   y e l l o w h o u s e g a l l e r y . c a

•  g rea t  se lec t ion  o f  
cus tom f rames

•  expe r ienced  f r amers
•  reasonab le  ra tes
•  ready -made  f r ames
•  moun t ing  &  l amina t ing  

on  va r ious  ma te r i a l s
•  canvas  pho to  t r ans fe rs

WE’RE BACK
!
F R A M I N G

Y E L LOW  H O U S E

2476 Kingston Rd.
(West of Midland Ave.)

www.cliffsidemeat.com

HOURS: TUES, WED, SAT 9AM-6PM
THURS & FRI 9AM-7PM
SUNDAY 10AM-4PM
CLOSED MONDAY 416-901-3149

We have store made: Lasagna, Cabbage
Rolls, Steak & Kidney Pies, Acadian
Meat Pies.  Also: Scotch pies, Cornish

Pasty, Beef Sausage Rolls 

To Our Loyal Customers; Thank you for voting us the
DIAMOND AWARD WINNERS in the Toronto Star Readers
Choice Awards. Gord and the staff are truly grateful
and know that without our customers none of this

would be possible.

Certified Angus Beef & Mennonite raised Chickens

3019 Kingston Road
Cliffcrest Plaza
Scarborough, ON  M1M 1P1
Bus.: 416-265-5264
Toll Free Fax: 1-877-630-7717
bruce.hotrum@edwardjones.com
www.edwardjones.com

Bruce D. Hotrum
Financial Advisor

Member-Canadian Investor Protection Fund

Sara Pukal, M.OMSc.
Osteopathic Manual Practitioner 

647-235-0832

SMT Classical Osteopathy Inc.Unit 6, 3545 Kingston Rd. 

Pain relieving manual therapy: improved
joint mobility, digestion, muscle recovery

with long lasting results.

www.smtosteopath.com  

SSW MPP Doly Begum Along With
Andrea Horwath Call for Paid Sick Days.

By John Smee
The reality for many frontline

healthcare workers is the choice between
“protecting my income to maintain my
home and family or do I choose to protect
people by not going into work sick?” said
NDP leader Andrea Horwath at a virtual
press conference on Tuesday Jan. 19th.
Without paid sick days frontline workers
are being forced to make that choice.

She went on to say “It shouldn’t be
about saving a buck, it should be about
saving lives, protecting people, protect-
ing businesses,”.

Yasmine,  who works part time in a
GTA Hospital as a speech language
pathologist appeared with Horwath and
Scarborough Southwest MPP Doly
Begum. She does not qualify for sick pay.

“I work in close proximity to pa-
tients with COVID-19,” she’s quoted as
saying. “I’ve had to take time off to get
tested because of mild symptoms.”

Begum Says “It is heartbreaking to
see people from my community con-
stantly put themselves at risk so that our
province can keep running. Folks are
having to ride in crowded buses to go
work in long-term care, factories, big-
box grocery stores and barely making
ends meet while not being able to stay
home when they’re sick.  

Ontario had two paid sick days prior
to 2018. The current provincial govern-
ment took them both when they were

elected.
And while the federal government 

has a paid sick leave program that covers
workers for $500.00 per week for up to
two weeks. Workers still have to apply
and it can take weeks to get a cheque.
That’s just too long for those living pay-
cheque to paycheque.

Horwath and Begum are calling on
the provincial government to implement
paid sick days for all Ontario workers es-
pecially those working part time jobs in
healthcare

London West NDP MPP Peggy Sat-
tler introduced a bill back in September
called the Stay Home If You’re Sick Act.
It guarantees paid sick days to all 
workers.

And now Horwath is calling on
Doug Ford to recall the legislature to pass
the bill.

    

 
 

3785 Kingston Road, Unit 10 
Scarborough, On M1J 3H4 

(416) 283 1226 
www.jmckay.liberal.ca 

 
Constituency Office 

www.bluffsmonitor.com
www.cliffsidemeat.com
www.dorsetdental.com
www.moeencentre.org/
www.smtosteopath.com
www.edwardjones.com
www.rosesayehomes.com
www.jmckay.liberal.ca
www.lauradickson.ca
www.yellowhousegallery.ca
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Neighbourhood B&E’s
Where

Firvalley Ct. & Cataraqui Cres. Sun. January 3rd 11:00 hrs

St. Clair Ave. E. & Brimley Rd.

With incidents of gun violence on the rise, we have expanded ‘Police Beat’ to
keep you informed of recent shootings in the neighbourhood.

Wed. Jan. 20th 13:00 hrs

Military Trail. & Gladys Rd. Thurs. January 7th 21:00 hrs

Scar. Golf Club Rd. & Densgrove Rd. Fri. January 8th 11:00 hrs

Winter Ave. & Eglinton Ave. E. Fri. January 1st 00:00 hrs

Falmouth Ave. & Eglinton Ave. E. Sun. January 17th 06:00 hrs

McIntosh St. & Craiglee Dr. Fri. January 8th 15:00 hrs

Wynnview Ct. & Glen Everest Rd. Tues. January 5th 19:00 hrs

Fergalea Ave. & McMillan Ave. Sun. January 10th 13:00 hrs

Linden Ave. & East Ave. Mon. January 18th 18:00 hrs

When

Neighbourhood Shootings

Midland and Kingston Rd. Sexual Assault Update

Where

Palacky St. & Beran Dr. Sat. January 2nd 17:00 hrs

The Toronto Police Service is requesting the public’s assistance locating a missing
man.  Shawn Thornton, 28, was last seen on Tuesday, January 19, 2021, at 4:57 p.m.,
in the Victoria Park Avenue and Eglinton Avenue East area.  He is described as 5'11",
230 lbs., medium build, with short blonde hair.  He was last seen wearing a black
toque, a grey and beige jacket, black cargo-style pants, black boots, carrying a green
bag.  Police are concerned for his safety. 

The Toronto Police Service would like to make the
public aware of an arrest made in the first homicide of
2021.    On Wednesday, January 13, 2021, at 5:09
p.m., police responded to reports of a stabbing at 2495
Eglinton Avenue East.  Responding emergency per-
sonnel arrived on scene and located a man suffering
from trauma . The man was transported to hospital
where he was pronounced deceased. The man has
been identified as Mohamed Jeylani, 25. 
Guled Mohamad, 24, of Toronto, has been arrested
and charged with Second-Degree Murder.   

January 14;  Investigators have now released a photograph of the suspect and a vehicle
that the suspect is believed to have fled in. The original report is below photos

The Toronto Police Service would like to make the public aware of a Sexual Assault
investigation in the Kingston Road and Midland Avenue area.
It is reported that  on Sunday, January 3, 2021, at approximately 1:10 a.m., a female
victim was walking when she was approached from behind by a man.  The woman
was grabbed, pushed to the ground, and sexually assaulted and the suspect male then
fled the scene eastbound on foot. The suspect is described as white, 5’11”- 6’0”, 175-
200 lbs., 19-30 years old, with brown eyes. He was last seen wearing a black winter
jacket with the hood up, a dark mask or face covering, black pants and white sneakers.
Anyone with information is asked to contact police at 416-808-7400, Crime Stoppers
anonymously at 416-222-TIPS (8477), online at www.222tips.com, online on our
Facebook Leave a Tip page, or text TOR and your message to CRIMES (274637). 

Mason Rd. & Eglinton Ave. E. Fri. January 1st 03:00 hrs

When

Police Beat

Mohamed JeylaniArbor Memorial Inc. 

O�cial 
Family Registry 
Estate PlannerTM

FREE
Ask for details

“... because I worked 
too hard to leave it  
to chance.”

Why make end-of-life plans?

By completing your funeral and 
cemetery plans, and your Will, you 
can protect your family and your 
estate, exactly the way you choose.  

Get your free  
Estate Planner today.
Call  

 
   

             
     

By Heather Hunter
Everyone would agree

with the decision to give the
first COVID-19 vaccine
shots to Health Care Work-
ers and Long Term Care
staff. These brave souls look
the virus in the face every
day.  LTC residents need to
be protected from people
coming from outside who
are the source of transmis-
sion, since the patients them-
selves do not leave the
premises. If all staff and vis-
itors were vaccinated, and
thus not carriers, the resi-
dents probably wouldn’t
even need the shots. Most
senior citizens in the general
population are retired and
therefore not obligated to go
out except for essentials;
they respect authority and
comply with the rules. So,
are the elderly most at risk or
are other age groups in
greater jeopardy and in more
need of immediate protec-
tion?

Was the government’s
decision to give priority to
LTC residents an indication
of genuine concern, atone-
ment for decades of shame-
ful neglect, or a political
decision done for the optics
at press conferences? Eld-
erly people who contract
COVID-19 are among the
most likely to be hospital-
ized, adding to the burden of
an already overloaded sys-
tem. Perhaps the decision to

inoculate the elderly before
other groups was made pri-
marily to protect the health-
care system for all.
Hopefully, LTC will not be
forgotten again after the
mayhem dies down.

When asked about giv-
ing priority to the prison
population, Dr. Eileen de
Villa, Toronto’s top Health-
care Officer, hedged a bit
saying that she is concerned
about people who are “vul-
nerable due to congregate
settings.” To be safe, will
the prison population
have to stay in their
cells, basically in soli-
tary confinement, like
other people in society who
live alone?

The greatest transmis-
sion of the virus occurs be-
tween people from 29 to 50
years old, not because they
are out partying, but because
they are out in public work-
ing and shopping – some-
times for those who should
not. From an economic point
of view, working people, es-
pecially those facing the
public each day, are paying
the bulk of the taxes which
support those who cannot
work. Some may ask
whether the most exposed
sector should be given prior-
ity and inoculated first. It
can be argued that they have
a better prognosis when in-
fected, however, illness will
take them out of the work-
force for an extended period
of time. Long haulers may
be left disabled for the rest of
their (working) lives. Soci-
ety will suffer greatly from
their loss.

It is the teachers, the na-

tion’s babysitters,
who enable par-
ents to continue to

work at home or at
the office. This age
group keeps the econ-
omy going. Each day
teachers interact
closely with groups of
children who may be
masked but are not
physically distanced
due to large numbers in
small classrooms.
Teachers and their as-
sistants have long peri-
ods of exposure in
crowded conditions on
a daily basis in poorly
ventilated areas, the

very conditions the World
Health Organization warns
against. From a purely eco-
nomic point of view, it
would make sense if teach-
ers were among the first to
be vaccinated. They are es-
sential workers in a high-risk
setting, after all.

Many people are con-
fused about restrictions
which vary between
provinces and adjacent local
regions, which can change
daily. Can people who live
alone join another household
to socialize from time to
time or has that ruling
changed? Have our bubbles
burst? Press conferences
tend to be vague and repeti-
tive. Now more than ever,
the public needs to know the
logic behind the decisions
being made by our leaders –
even if only to overcome
vaccine hesitancy. 
~ Heather Hunter is a retired
school teacher living in
Cliffside

A Shot in the Arm: 
Opinion

www.bluffsmonitor.com
www.resthavenmemorial.com
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Our Thanks to January’s Volunteer of the Month,

who delivers 85 papers on Edgely and
South Edgely Avenues   - a valued volunteer since 2000

And receives a Certificate to use at their choice of any one 
of the businesses advertising in this newspaper.

Volunteers - March Issue Delivery 
Date is: February 23rd, 2021

Please advise the office now,  if you cannot deliver for 
that issue, so we can make other arrangements.

Thank You to the volunteers who get their papers into the
hands of their neighbours as soon as it is off the press! 

They especially appreciate being able to make
Sales and Events on time! 

We couldn’t do it 
without you.

Please call us at:  416-691-4085

Not getting Delivery?   
Why not volunteer on your own street?

Welcome to Our Newest Volunteer: Valerie Davis-Kelly
delivering to the float homes in Bluffers Park Marina

No part of this publication may be reproduced or duplicated with-
out written permission of the publisher. All rights reserved. The

publisher shall not be liable for slight changes or typographical errors that do not lessen the value
of an advertisement. The publisher's liability for other errors or omissions in connection with an
advertisement is strictly limited to publication of the advertisement in any subsequent issue or the
refund of any monies paid for the advertisement. The publisher shall not be liable for unacceptable
reproduction if the copy submitted by the advertisers does not correspond to our requirements as
spelled out under “Mechanical Requirements”, or for errors in the printed ad after the customer
has proofread and o.k.'d the camera ready ad. Liability for colour reproduction rests in the hands
of an outside press, so it cannot be guaranteed by Bluffs Monitor. The opinions, beliefs and view-
points expressed by the various authors and advertisers in this newspaper do not necessarily reflect
the opinions, beliefs and viewpoints of the Publisher. Neither author nor publisher accepts any li-
ability or responsibility to any person or entity with respect to any loss or damage alleged to have
been caused, directly or indirectly, by the information, ideas, opinions or other content in this pub-
lication.

THANK YOU to over 200 Volunteers who deliver to resi-
dences throughout Birch Cliff, Birchmount Park, Clairlea,
Cliffcrest, Cliffside, Guildwood, Highland Creek, Oakridge, 
Scarborough Village and West Hill communities.

WEBSITE:   www.bluffsmonitor.com

CIRCULATION: 20,000
AD SALES / EDITORIAL

ads@bluffsmonitor.com / editorial@bluffsmonitor.com

or to VOLUNTEER for DELIVERY

416-691-4085
UPCOMING DEADLINES
In by:  February 16th
For:  March 2021 Issue

Delivery:  Tues. February 23rd

Please Note: • All editorial material subject to change by the editors. 

PUBLISHER / EDITOR: John & Glenda Smee
Production:                              John Smee
Copy Editor    Janet Monk
Reporters:                         Derek Pinder
Photographers: John Smee, Barry Scheffer
Writers: Cathy Austin, Jules Delorme, Heidi
Evans, Dennis Hanagan, Heather Hunter, Victoria
Ivakitch, Nick Kossovan, Janet Monk, Larraine
Raulston, Bret Snider, Jim Sanderson
ADVERTISING: ads@bluffsmonitor.com
ACCOUNTS:      accounts@bluffsmonitor.com
Circulation:   Glenda Smee

Publisher's Liability:

Karina Chen and Richard Koveskuti; are the proud new owners of 
at 1423 Kingston Road.  They purchased the pub in June, yup right in the middle of
Covid. Richard says  “It was realizing a dream and it was just an opportunity that pre-
sented itself so we jumped.” After some renovations they open in September, only to
be shut down in October.  Like most neighbour establishments they are trying to get
the word out about their take out menu.    You can find it on their facebook page at
https://www.facebook.com/stonewellpubinbirchcliff

By Bret Snider
My ex-wife used to watch me

when I was getting ready for my fre-
quent trips to India. Typically, I would
get up at around 5:00 AM, have a
shower, and then pack my bag which
I had bought in India. It looked like a
leather doctor’s bag, only a bit larger
and brown. It only took me a few min-
utes. 

I would put my promotional ma-
terials in the bottom, usually about
four inches worth, then a pair of com-
fortable shoes, a pair of casual jeans,
an extra pair of underwear and socks,
a tie, an extra shirt, my toiletries and
finally duct tape. I would wear my
uniform, which consisted of gray
pants, a white shirt, a pair of slip-on
shoes (no laces for airports) and my
blue blazer packed with business
cards. 

This amazed her. She couldn’t
conceptualize how I could pack for a
business trip that would last for two
weeks in a few minutes. I explained
that I was normally in a different city
every day and the first thing I did
upon check-in was to have the hotel
launder my clothes. So, I was always
ready to go. Then she asked about the
duct tape. I said, “you never know
when you’ll need duct tape”. She
looked at me and said, “you’re an
idiot.” 

Over the years I made many trips
on business and it started to become a
thing with our relationship. Finally,

after much harping and many accusa-
tions I said, “why don’t you come
with me?’

“I don’t want to go to India,” she
replied. 

“Well, I’m travelling with Air
France, so after India we can spend a
few days in Paris,” I said. Her whole
demeanor changed, and she flicked
her hair.

“Paris… okay.”
I used to run my visits to other

countries like military operations.
They were highly organized and de-
signed to maximize the utility of my
time. The planes, the trains, the cars,
the hotels, the drivers, the meetings,
and the social gatherings were all co-
ordinated and planned well in ad-
vance. This one was no exception.
The plan was nine cities in ten days. 
Day one was landing, checking in at
the hotel and getting some sleep to
prepare us for the time difference.
Day two was meetings and presenta-
tions in New Delhi. Day three’s activ-
ities began at 5:00 AM, packing my
little carry-on bag with my laundered
clothes, and moving on to city number
two. Most travel was by plane – the
fastest way to get from point A to
point B. She soon realized that this
trip wasn’t fun or a party, it was hard
work and a grind, but it worked. We
generated sales and made important
contacts for future business both in the
country and in Canada.

When we hit the Punjab, the effi-
ciency slowed down because the local
agent insisted on driving us from town
to town. After we finished our day in
Chandigarh we were headed to Puna,
almost a three-hour drive. However,
because we were North Americans, he
assumed we would have loads of lug-

gage and brought this rather large
SUV that didn’t have air conditioning.
I failed to inform him how many bags
we had – so much for my military pre-
cision. 
The Punjab region is largely agricul-
tural. The roads are dusty, and you are
competing for road space with the
most two stroke motorcycles you will
ever see, huge trucks (lorries), cars,
donkey carts, camel carts, and the oc-
casional elephant. With the windows
open for the duration of the drive, we
were covered in muck and my white
shirt was soaked with perspiration and
grime.

We arrived at the little hotel they
had selected for us and got into our
room after a very lengthy check- in
process. I suggested to my wife that
she take the first shower and I would
follow. I waited for close to an hour
before I asked what was taking so
long. 

“Oh, the handle is broken from
the wall, so I have to use one hand,”
she said. When I finally got into the
shower, after about 30 seconds, I
asked if she could kindly pass in the
soap. When she opened the curtain,
she looked at the shower head and
said, “duct tape?” 

I had taped the shower head to the
wall and the problem was solved. 
When we finished the India circuit we
did go to Paris and had a very pleasant
experience. She had a long list of
things she wanted to see, and we did
them all. 

Two good things came of that ex-
perience. She never came on anther
business trip or commented on my
travels again, and I never again heard
a negative or derisive word about duct
tape. 

Duct Tape

www.bluffsmonitor.com
www.facebook.com/stonewellpubinbirchcliff
www.facebook.com/stonewellpubinbirchcliff
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By Gary Crawford
As January comes to a

close and February begins, it
can only mean one thing – its
budget season! This year's
budget process is well under-
way, as we are currently in
the midst of finalizing the
City's 2021 budget. 

Before I go into detail
about this year's efforts, I'd
like to begin by providing a
bit of a backgrounder on the
budget process, as a whole to
help you understand how
your tax dollars support the
programs and services that
we rely upon on a daily basis. 

The City's overall budget
consists of the Operating
Budget and the Capital
Budget:
• The Operating Budget
covers the cost of day-to-day
services, including recre-
ational programming, parks
maintenance, public health,
transit, police and other emer-
gency services. Property
taxes support approximately
32% of the operating budget,
while the remainder is cov-
ered through provincial
grants and subsidies, as well
as user fees.
• The Capital Budget
funds city infrastructure
which serves as the founda-
tion to many of the aforemen-
tioned day-to-day services.
More specifically, this in-
cludes the construction and
repair of roads, bridges, pub-
lic buildings (e.g. libraries,
community centres and fire
stations) and parks. The capi-

tal budget is primarily funded
from reserves, development
charges, provincial and fed-
eral funding and borrowed
funds. Each year, the City up-
dates and presents a new 10-
year capital budget and plan. 
• In addition to the capital
and operating budgets, there
are also three rate supported
programs which are funded
almost entirely by user fees.
These programs are Toronto
Water, Solid Waste Manage-
ment Services and Toronto
Parking Authority. Funds are
accumulated on the basis of
service usage and then flow
back into infrastructure proj-
ects to support the provision
of each respective service.

Each budget process is
accompanied by its own
unique set of challenges, but
this year has been especially
difficult due to the economic
strain of the ongoing pan-
demic. 

The 2021 budget is a
COVID budget having to
contend with a greater finan-
cial gap due to a variety of
COVID-19 related factors,
such as reduced user fees (e.g.
public transit), the cost of ex-
panded services, (e.g. public
health, shelters, enforce-
ment), the continued delivery
of regular services and costs
associated with developing
the infrastructure for a digital
economy. 

The City's budget this
year is responsive to the
COVID-19 pandemic and is
responsible in the face of the

City's financial challenges.
The City's demonstrated ef-
forts at keeping costs down
and finding savings to pre-
serve service levels while
keeping property taxes af-
fordable has been effective in
responsibly managing the sig-
nificant impacts of COVID-
19 and the City's recovery.”

Some highlights from
this year's operating budget
include: 
• $573 million in savings
through mitigation strategies
to address the increased
budgetary burden resultant of
COVID-19
• Provincial and Federal
governments support of $740
million has been secured. The
City is continuing to work
with the other levels of gov-
ernment to secure a total of
$1.6 billion 
• An inflation-only resi-
dential tax increase of 0.7% -
now is not the time to be 
imposing taxes that are not 
affordable. 

As for the capital budget,
we have continued to invest
in Council approved invest-
ments, with increased invest-
ments in mobility, housing,
environment and moderniza-
tion. We will also maintain a
long range capital plan which
is affordable and achievable.

Aside from the budget,
please continue to follow the
most up to date COVID-19
guidelines. We need to do our
best to curb the spread of
COVID-19 now more than
ever. If you observe any in-

stances of non-compliance,
please be sure to report them
to 311.

As always, please do not hes-
itate to contact my office if
you require my assistance.

My staff and I will do our
best to resolve you concerns.

3 1 1

City Hall Of ce 
100 Queen Street West, Suite A11 

Toronto, ON  M5H 2N2

Constituency Of ce 
Scarborough Civic Centre 

150 Borough Drive, 2nd Floor 
Scarborough, ON  M1P 4N7

 councillor_crawford@toronto.ca

 (416) 392-4052

 councillorcrawford.ca

Staying in Touch

By Nick Kossovan
If you're like me and see

yourself as a pizza connoisseur,
you'll have noticed the many
pizza offerings within our back-
yard. For dramatic purposes, I
equate it to different pizzas living
harmoniously in our midst. Not
to discount what pizza restaurant
franchises offer, but to keep as
close to the streets as possible, I
believe there are four family-
owned pizza artisans amongst us
each offering distinctively differ-
ent pizza creations worth ac-
knowledging. 

First some pizza trivia:
• The word pizza was first
documented in A.D. 997 in Gaeta
and successively in different parts
of Central and Southern Italy.
• The world's first pizzeria, es-
tablished in 1830 and still in op-
eration, opened in Port'Alba,,
Naples. The pizzeria, called An-
tica Pizzeria, created the
Margherita pizza after Queen
Margherita of Italy.

• Canada's first pizzeria,
Pizzeria Napoletana, in Montreal,
opened in 1948.
• In 1962, the "Hawaiian"
pizza, a pizza topped with
pineapple and ham, was invented
in Canada by restaurateur Sam
Panopoulis at the Satellite
Restaurant in Chatham, Ontario.
• Typical pizza toppings in
Japan include squid and mayo.

The four pizza artisans
amongst us:

•Big Brothers Gourmet Pizza
3110 Kingston Rd., 

Scarborough, ON M1M 1P2 
www.bigbrotherspizza.ca

Opening in 2017, Big Brothers
Gourmet Pizza is the latest pizza
slinging eatery to arrive on our
scene. They offer a wide variety
of pizzas from Burger pizza to
Yukon Gold pizza (marinated po-
tato slices in Italian seasonings).
They’re determined to earn their
place as one of Scarborough's top
pizzerias. Their menu boasts
vegan pizzas and a Keto Diet
Pizza called the Sicilia, which has
a cauliflower crust and is worth
trying. If you're looking for
value, their delivery specials are
hard to beat. I recommend trying
their Cavalli pizza (tomato sauce,

mozzarella, cherry tomatoes,
pesto sauce, goat cheese and
basil).

•Enrico's Pizza 
1736 Kingston Rd., 

Scarborough ON M1N 1S9
www.enricos-pizza.com

Enrico's pizza is a neighbourhood
pizzeria established in 1971,
which has become a Birchcliff in-
stitution with a loyal following.
Many of Enrico's clientele have
been enjoying their pizzas since
early childhood. Their range of
pizzas isn't as robust as most
pizzerias, just straight forward
classic pizza recipes (Hawaiian,
Italiano Lover, Pepperoni, etc.).
Their crust is crispy and chewy,
which appeals to me. Their top-
pings are fresh, not frozen, and
their prices are comparable to the
big chains. My favourite:
Kingston Special (pepperoni,
mushroom, bacon, and extra
cheese).

•Fratelli Village Pizzeria 
384 Old Kingston Rd., 

Scarborough, ON M1C 1B6 …
www.fratellis.ca

FYI: Fratelli means "brothers" in
Italian. In 2005 brothers Sal and

Matteo opened Fratelli Village
Pizzeria, offering wood-oven
baked pizza, thus accommodat-
ing the "must be wood oven-
baked" pizza snob crowd. Sal
greets patrons in the same man-
ner as Rick does in Casablanca.
After a few visits to Fratelli's,
you're Sal's friend. Having had
pizza in Naples and Positano,
Italy, I can state with confidence
that you'd be hard-pressed to find
more authentic pizza outside of
Toronto's Little Italy. Their pizza
menu is extensive (Popeye,
Canadian, Chicken Club, Classic,
etc.). My go-to Fratelli pizza:
Funghi (tomato sauce, moz-
zarella, assorted mushrooms, and
ham).

•Lamanna's Bakery 
6758 Kingston Rd., 

Scarborough, ON M1B 1G8
www.lamannabakery.ca

Lamanna's Bakery is a bakeshop
offering traditional Italian sweets,
coffees, and deli sandwiches
along with the usual pizza sus-
pects of pepperoni and
Margherita. It's their stranger
pizza fare, such as pasta on pizza,
that are unique experiences worth
trying. Since Lamanna's is a bak-

ery, the pizza varieties, as with all
their offerings, change daily.
Most days, they only have their
regular choices such as Sicilian,
Diavola, Milano, vegetarian,
Americano, etc. If the pizza Gods
are smiling, you may drop in on
their more creative days when
they have such toppings as french
fries, mini grilled cheese sand-
wiches, bruschetta, mini-pizzas,
tortellini, bacon and pancakes, or
potato chips. Then there's
Lamanna's giant pizza slice,
billed as Toronto's biggest slice
and is suitable for 2 - 4 people.
When introduced, it was a social
media sensation. My personal
favourite: Milano (bechamel,
mozzarella, ham, rosemary).

When it comes to pizza, it is
all about having the right balance
of cheese, crust, sauce, and top-
pings, which all four pizzerias do
in their own unique way.

Have you been to the four
aforementioned pizza eateries?
They're all worth a visit, espe-
cially since they're all local. 

~ Nick Kossovan is the Customer
Service Professionals Network’s Di-
rector of Social Media (Executive
Board Member). 

Vive la Différence

www.bluffsmonitor.com


Page 8 - February 2021 www.bluffsmonitor.com

By Janet Monk
Young people are desperate to secure
work and advanced education during the
pandemic, but that has only made it easy
for fraudulent businesses to take advan-
tage of them. After one year and over two
hundred job applications, I was relieved
to finally receive a positive response from
an employer. Like thousands of other vic-
tims, however, my excitement made me
blind to the red flags.

Our correspondence began when I
applied for a position as an “Application
Editor” with the so-called “academic”
company on Indeed. My first warning
should have been the listed salary: $17 to
$68 per hour. The company’s recruiter
contacted me shortly after I applied, say-
ing that they would like to explain the se-
lection process to me over the phone.

“I wanted to clear up something on
the website; our services are paid by the
word, not by the hour,” said the recruiter.

“Would I be considered an employee
of your company or a contractor, then?”

“An independent contractor, you
must fill out invoices to us. The faster you
submit your work back to us, the higher
your rate of pay is.”

The position was described as an 
“Editor and Proof-reader for applicants.”
It was not stated, however, that the appli-
cants in question were those applying for
post-secondary programs.

“We are partners with all sorts of
Ontario institutions. International stu-
dents use our services to apply to their
programs,” said the recruiter. 
When I asked the recruiter which aca-
demic institutions used their company’s
services, they specifically mentioned The
University of Toronto, Western Univer-
sity, and the University of Waterloo. “I
need to send you an assessment to com-
plete over the next 24 hours, a written
evaluation to see how you handle the av-
erage application. Could I have a different
email to send it to?”

“I’m not particularly comfortable
with that. My other email is personal, for
friends and family.”

“I’m sorry but I can’t send it to the
email you have on your resume.”

“My Alumni email? Why not?”
“It’s a conflict of interest.”

Filled with doubt, I wondered why it was
a conflict of interest to contact me
through the Alumni email of one of their
purported affiliated schools. I gave an-
other email to the recruiter and received
the assessment about an hour later.

The assessment was formatted as if
a prospective student was applying for a
Master of Business Analytics at Western
University. I was provided three or four
bullet points for each question that re-
quired a 300 to 500 word essay response.
One provided response totalled an ap-
palling 78 words. As for the level of writ-
ing provided, one point unfortunately
read: “Big data use a lot by company like
amazon, google and YouTube.” After
working on the assessment for several
hours, it became quite clear that the aver-
age proofreading job with this company
was actually ghostwriting.

Suspicion finally overshadowed my
hopes. I spent the weekend sending out
inquiries to the schools the recruiter
claimed their business was affiliated with,
beginning with the University of Toronto
– Scarborough.

“U of T Scarborough is not affiliated
with any third-party services that write or
edit the applications/application essays of
prospective students. Students are respon-
sible for completing their own applica-
tion…” answered a UTSC representative.
“We are aware of some agencies that as-
sist with informing students of the admis-
sion requirements to certain schools
across the world, but the University of
Toronto does not contract with agents for
the purpose of undergraduate student re-
cruitment.”

A representative of Western Univer-
sity claimed that they have no affiliations
with any service like the one I mistakenly
applied for. A representative from the
University of Waterloo responded that
they consider the use of such application
writing or editing services application
fraud. 

While they may seem helpful to the
average student at first, the use of appli-
cation editing services could result in far
worse circumstances than rejection. The
University of Toronto’s website states that
if an application is found to be untrue,
false, or otherwise fraudulent, “… your
admission to the University may be re-
scinded, your registration may be re-
voked, or you could be subject to
additional academic penalties. Other uni-
versities may also be notified.” Addition-
ally, you could be charged hundreds of
dollars for the editing service regardless
of whether or not you are accepted into
your desired program. 

As for those in the market for work,
one must be mindful of the following red
flags:

A recruiter that lies or knowingly
omits information in a job description
may be hiding much more information
from potential hires. It could be a sign
that it is a scam. 

If there is no pay rate listed, or if the
range is questionable, it is reasonable to
ask for an estimate. Never assume a com-
pany’s pay rate is competitive or fair.

If the recruiter mentions affiliations
or partnerships with a well-known busi-
ness or institution, it is reasonable to
reach out to them to confirm. This may
help you identify fraudulent offers.

If the recruiter asks you to fill out
personal information or an assessment in
a very short timeframe, it may be because
they want to have as little contact with
you as possible before proceeding with a
scam. This has been the case with several
scams in Toronto wherein victims are sent
paycheques that bounce after they send
the scammers money for “supplies.”

Ultimately, I withdrew my applica-
tion and learned a valuable lesson. While
we must remain cautious of advantageous
fraudsters, it is arguably more worthwhile
to stay hopeful, honest, and optimistic in
these difficult time.
~ Janet Monk is an Author and Copy Ed-
itor with an HBA in Creative Writing,
History, and Music and Culture from the
University of Toronto - Scarborough. To
make an inquiry or leave a comment,
please send an email to
janet.monk@alum.utoronto.ca. 

Finding Fraud Instead of a Job
Leveraging Social Media for Your

Job Search

Digital Koffee
With Nick

By Nick Kossovan
I'm often asked: Other than LinkedIn,

how can I use social media to find a job?
While there are aggregate job sites that mine job

openings from around the Internet, such as Indeed, Sim-
plyHired, and Glassdoor, there's another powerful tool you
can leverage in your job search — social media.

Here’s 5 ways you can leverage your social network
for your job search:
1. Let people know you're looking.

Social media's primary reason for existence is to be a
platform to have your voice heard, so why not use it to let
people know you're looking for a job? Letting people know
you're looking can result in you learning about unadver-
tised job openings (I'm sure you've heard about the hidden
job market).

Post something along the lines of "I'm currently look-
ing for a job in inside sales. If you know of an employer
who's hiring, please let me know along with contact de-
tails."

This simple post will go a long way for your job
search. To increase your engagement, add your experience,
track record, and post regularly – say every 3 days with
different hashtags.

For your posts to show up in the right feeds, use rel-
evant hashtags related to your industry. Suppose you're
looking for a job in accounting; in that case, a Google
search of "accounting hashtags" will result in hashtags you
can use.
TIP: Make sure your social media accounts are public.
2. Use Facebook lists

Facebook lists are a way to build your social network
beyond just your family and friends, broadening your reach
beyond your current social network. You can add profes-
sional contacts without worrying about them seeing per-
sonal things you post.

To create a list, select See More from the menu bar
on the left, then scroll down and select Friend Lists. You'll
see an option to create a new list. Ensure you set custom
privacy settings to keep those in your new lists of "profes-
sional friends" from seeing your regular updates.
3. Join industry conversations on Twitter.

Twitter is a great platform to start building a network
of influencers in your industry. Find and follow people
who work in your industry and area, start joining in their
conversations, and make yourself known. 
TIP: As part of your Twitter bio include a link to your
LinkedIn profile.
4. Engage in discussions.

There’s no shortage of discussions regarding every
imaginable industry going on throughout the Internet – es-
pecially on social media platforms. Even if you're looking
to get into a niche profession like a water slide tester or a
professional bridesmaid (Yes, such a job exists.), I guar-
antee you a group (discussion forum) catering to such pro-
fessionals resides somewhere on the Internet.

Following and liking posts by companies, recruiters,
industry leaders, and people you want to connect with is
something you should do daily. 

Set Google alerts for key topics to your industry.
Search for relevant hashtags on Twitter and look for indus-
try-relevant groups on Facebook and LinkedIn. Your com-
ments need to be articulate, well thought out, considerate
of others (rudeness devalues your professionalism), and
grammatically on point.

Post relevant articles, along with commenting why
you're posting the article and your thoughts on the author's
point of view. Your goal is to increase your online reputa-
tion, which in turn will organically grow your followers.
Now, when an employer Googles you, they'll see you are
an active participant in their industry and somewhat of a
SME (Subject Matter Expert). 

5. Follow hashtags
It's common for companies to advertise their job

openings on Twitter. A few of the common hashtags used
which you’ll want to follow are #NowHiring, #Hiring, and
#JobOpening.

These are just a few of the many ways you can lever-
age your social network in your job search. One more
thing, as part of your contact information, add your social
profiles to your resume and LinkedIn profile.

Having an active social presence and not being afraid
to promote yourself goes a long way with employers. In-
evitably, employers will check your digital footprint. By
providing links to your social media accounts, you're say-
ing, "Please go ahead, check me out. I have nothing to
hide." In 2021, this is a significant turn-on with employ-
ers.

~ Nick Kossovan is the Customer Service Pro-
fessionals Network’s Director of Social Media (Executive
Board Member). Submit your social media questions to
nick.kossovan@gmail.com. 

We Got a Few Comments; about the stylized January cover photo
(inset). In fact Gerry Doucette, the owner of the house, was not
pleased because he felt the image didn’t accurately represent
what his house looked like. Fair comment.  With that in mind Bluffs

Monitor presents a more factual image so readers can see the extent
of Jerry’s creation and appreciate the work that went into creating it.

bluffs monitor photo; john smee

www.bluffsmonitor.com
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By Cathy Austin
It’s 2021, but remember this

fabulous 1965 song:
What the world needs now is love,
sweet love
It's the only thing that there's just too
little of
What the world needs now is love,
sweet love
No not just for some, but for every-
one… sung by Jackie DeShannon

It’s February, a month long cel-
ebrated for being Heart Month. Yes!
It's a tradition that's over half a cen-
tury strong. The first proclamation
was issued by President Lyndon B.

Johnson in February 1964, nine
years after he had a heart attack.
Since then, the President has annu-
ally declared February (American)
Heart Month. Heart disease affects
approximately 2.4 million Canadian
adults, and according to Google it is
the second leading cause of death.
Let’s get into the spirit of love, here’s
a few tips to love your heart this
month:

Wear Red. On the 13th, pull on
something red – mitts, a toque, a
sweater, or sweats! Pump it up!
This is a yearly tradition and one that
needs to reach more Canadians
every year. Let’s do it! Go to this
website and check it out:  cwhhc.ot-
t a w a h e a r t . c a / h o w - g e t -
involved/wear-red-campaign.

Exercise. Health Canada says
that brisk walking, running, swim-
ming, cycling, playing tennis, and

jumping rope are great ways to get
your heart in shape. Heart-pumping
aerobic exercise is the kind that doc-
tors have in mind when they recom-
mend at least 150 minutes per week
of moderate activity. Sure, we’re in
a pandemic and varying degrees of
lockdown across our province and
country, but you can still go out for
a brisk walk around the block, on
your balcony (back and forth), in
your own driveway (I do 20 laps
every other day in my driveway), in
your local parkette, park, or on top
of the Buffs.

Foods to feed your Heart. Leafy
green vegetables like spinach, kale,
and collard greens are well-known
for their wealth of vitamins, minerals
and antioxidants. Other heart-healthy
foods include whole grains, berries,
avocados, fatty fish and fish oil, wal-
nuts, beans, and yummiest of all –

dark chocolate! These are just a few,
but the more we add into our daily
lives, the better we’ll feel and the
more well we’ll be!

Winter Blues are not good for
the heart, so a nice fix is get outside
for a bit each day, take a walk, or just
step outside your door. Inhale, ex-
hale, and chill. Be grateful for each
sunrise, that’s good for the ol’ heart
muscle. A lot of folks suffer from
SAD, and one of the simplest things
you can do to help is shift chairs and
furniture around closer to the win-
dow. That will be good for a sunnier
outlook and vitamin D!
Jamie Oliver. Sure, this is also about
food, but leafing through this cele-
brated food personality’s 15 Minute
Meals works for me. I love his easy
ingredients, time allotment, tips and
tricks, and the results are delicious!
Plus, he’s fun to read and down to

earth.
Reading is always good for

your heart, and if you happen upon
something you truly love and makes
you all warm and fuzzy, so much the
better. Try our local iconic Doris Mc-
Carthy’s book, My Life written with
Charis Wahl, 2006. I read this before
Christmas, and it delighted me to no
end. What a full and rich life! We all
know of her, but there were many
fascinating and joyous things in this
book I didn’t know. Her passage
from the Sanskrit at the book’s be-
ginning is a joy: “Look to this
day/For it is life, the very life of life.”
Doris grabbed the best of life and in-
fused it into her paintings and many
other talents. Her heart was strong
and she lived into her late 90's!

So get your heart pumping this
month, you’ll welcome the love and
wellness! Keep smiling. 

A Blast From The Past Still Relevant Today 

By Victoria Ivakitch
With the deadline passing for

grade 12s to apply to university/col-
lege, students are feeling over-
whelmed with questions about the
near future. Some may be doubting
if they’ve chosen the right program,
some worry they didn’t apply to the
school best suited for them, but one
primary question seems to arise in
most grade 12s: are students really
supposed to decide what they want
to do for the rest of their lives when
they are only 17? The answer is
"no." It is a common misconception
that I’ve learned many of my class-
mates believe is true. Luckily, no
matter the program you attend, your
first year will be filled with oppor-
tunities to discover your true poten-
tial, to take classes that interest you,

and find what you like and don’t
like. If the program you attend in
your first year is not what you
wished it to be, don’t worry. You
will always have the option to drop
the program and apply to a new one.
Some credits you earn in the previ-
ous year could potentially be used
for the new program.

Students are also concerned
about their performance in online
classes (i.e., final grades) and how
it may affect their entries to school.
Keep in mind that post-secondary
institutions are more lenient given
the world's current situation.
Switching from in-person to virtual
learning has been extremely chal-
lenging, as students and teachers are
still deciphering how to navigate
around it. If you’re truly struggling

with your high school courses, an
effective way to learn (and person-
ally my favourite method) is
through Khan Academy. It is a
“non-profit educational organiza-
tion” that offers help for almost all
subjects.

The pandemic has stripped stu-
dents of opportunities, especially
grade 12s. Many students were hop-
ing to schedule tours of campuses
or attend the annual university fair
at their high school. Luckily, post-
secondary schools are now offering
virtual tours of campuses and zoom
calls with admissions teams
wherein students can ask any edu-
cational questions they may have.
This information can be found by
searching “grade 12 university tours
& events” on Google.

There has been a lot of worry
about having to do your first year of
university/college online. A good
friend of mine, Olivia Defreitas, has
just finished her first semester on-
line and would like to share her ex-
perience. She states “The pandemic
allowed for an easy transition into
my first year. Although I’d prefer to
be on campus right at the start, and
meet classmates with similar inter-
ests, there were other opportunities
to make connections with people
who are involved in the same pro-
gram as me. It was definitely help-
ful to have group chats and social
media outlets to get in touch with
other students, but I feel that it is re-
ally difficult to form those connec-
tions that are so vital for first-year
students when doing online school.

It’s important to find easy and cre-
ative ways to connect and commu-
nicate with your peers.”

University/college is an oppor-
tunity for young adults to discover
their passions alongside like-
minded students filled with the
same aspiration to learn and suc-
ceed. Universities and colleges have
courses to fit the interests of each
student. You’ll be able to go from
attending a school with around
1000 students to a campus with an
average of 28,000 students. The re-
lationships you create will be mem-
orable for the rest of your life. Be
open to a new beginning and step
out of your comfort zone. You will
finally be able to discover yourself
in a non-judgmental and inspiring
environment.

The Grade 12’s Guide To Surviving Online School

By Larraine Roulston
It is common knowledge that

when eyeglasses need to be replaced,
the used pair can be donated to those
in need by depositing them at an op-
tometrist’s office or in similar partic-
ipating retail collection boxes.
Disposal awareness, unfortunately, is
not as clear for contact lenses. Eye
care specialists advise patients to
place disposable lenses in the trash;
however, they rarely offer recycling
services or advise against flushing

them away.
Americans wear the soft plastic

disposable discs, many of which are
designed for single daily use. To
trace the end-life of lenses, Arizona
State University Ph.D. student
Charles Rolsky and researchers
Varun Kelkar and Rolf Ulrich
Halden revealed that millions of con-
tact lenses end up in our water sys-
tems.

Municipal sewage plant work-
ers, who were interviewed by the re-
search team, confirmed that they
have observed lenses in wastewater.
With this information, a study began
to test the effects. After dropping
lenses in liquids of varying densities,
the researchers found that the lenses
inevitably sank to the bottom, thus
making them dangerous for bottom

feeding fish that ingest these small
plastic fragments. Other studies have
shown that plastics absorb chemicals
and can eventually find their way
into our food chain. Regarding the
trio’s local survey, Rolsky stated,
“We found that 15 to 20 percent of
contact wearers are flushing the
lenses down the sink or toilet.” The
Arizona team estimates that between
6 and 10 metric tons of plastic lenses
are entering U.S. wastewater plants
annually. Lenses are adding to the
micro-plastic problem found in
oceans, lakes, and commercially bot-
tled water. When sewage sludge con-
tacts land, these small particles enter
the soil. The team’s results were pre-
sented at an annual meeting of the
American Chemistry Society.

Rolsky would like to see con-

tact lens manufacturers provide la-
belling on every package, stating that
disposable lenses should be included
with regular trash if recycling is not
available and explaining what NOT
to do. The problem of the improper
disposal of contact lenses can be
avoided easily with sufficient adver-
tising, package labelling, and an op-
tometrist’s instructions. Additionally,
optical lens companies can avail
themselves of free recycling pro-
grams by partnering with Terracycle
that offers recycling boxes. 

Thanks to these researchers, I
have included a few suggestions on
how you can help solve this environ-
mental dilemma: 

Talk to your friends who wear
contact lenses.

Post lens disposal information

on social media.
Contact local optometrists and

ask them to have posters created to
highlight the hazards of flushing
contact lenses into the sewage sys-
tem. Inquire about including safe
disposal instructions on printed liter-
ature and packaging.

Plastic pollution in our water-
sheds has become a grave issue.
Faced with the accumulation of con-
tact lenses in the ocean, citizens and
corporations can solve this issue
with public education.
~ Larraine writes children’s books
that highlight the joy of composting
and pollinating with the adventures
of Pee Wee at Castle Compost. 
To order, postage free visit:
www.castlecompost.com

Millions of Contact Lenses Pollute Our Water

Direct Line: 416-402-3556

416-699-9292 • www.raycochrane.com

Welcome to

Ray Cochrane
CountrySales Rep.

#1 In HOMES SOLD in E06
2002 to 2018!

FEATURE HOME OF THE MONTH

RE/MAX Hall of Fame Hallmark Realty Ltd., Brokerage Photos: www.raycochrane.com

129 Chine Drive
Beautifully Renovated 3 Bedroom Home South Of
Kingston Rd In The Chine Dr School District*

Open Concept Main Kitchen With Center Island &
Stainless Steel Appliances* Stunning Master Bed-
room Retreat With Ensuite Bath & Walk In Closet*
Newer 1 Br Self Contained Bsmt Unit With Granite
Kitchen & Own Laundry* This One Is All Done!!
Steps To Bluffs, Walking Trails, Great Schools, Go

Train, TTC & 20 Minutes To Downtown! 

www.bluffsmonitor.com
www.raycochrane.com
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Donna Jean Elliott
In Loving Memory
October 6th, 1944

February 12th, 2019

They say that time heals 
everything,

We know that isn’t so,
Because it hurts as much 

today,
As it did two years ago.

Although we’re not together,
We shall never be apart,

Because you have that special place, 
Right here within our hearts.

Missing you dearly...
Husband Wayne, daughter Lisa (Dunn), 
grandsons Aidan (Dunn), Trevor (Nix), 

granddaughter Brittany Muir 
and husband, Tyler Muir.

By Dennis Hanagan
Chris Kamarlingos has owned

the Quarry Café for more than a
year, but don’t think he’s new to
the restaurant business. He’s been
serving diners for more than 30
years, and he knows the value of
having loyal customers. He hopes
that customer loyalty will get him
through the winter. As the world
turns its eye to next summer there
is a strong possibility that, if you
listen to some virologists, a vaccine
will bring a sigh of relief.

The Quarry Café, clean,
bright, and airy, is just a stone’s
throw from the northeast corner of
the Upper Beaches. Like other
restaurateurs, Kamarlingos has had
to adjust to restrictions that aim to
curb COVID-19’s spread, includ-
ing limiting seating capacity.

“Of course now it’s very hard
for inside (dining). Based on the re-
strictions we can have a maximum
of 30 seats,” Kamarlingos said in a
mid-October interview. “With the
patio it was good up to now. From

now it’s very hard. I put up a tent
and we have another 30 seats in
there.” Even at 30 inside seats,
there are times he can’t reach his
allotted capacity. If just one person
is sitting at a four-seat table, it
means three seats can’t be used.
“There are times that there are only
18 or 15 seats (occupied) and the
store is full. You cannot put any-
more customers in.” 

Nevertheless, Kamarlingos is
glad to get whatever business he
can. Takeout, along with loyal cus-

tomers, has been a small god-
send.
“For me I was lucky. In the
first month, because I stayed
open, I had takeout. The first
month was very hard but after-
ward the people around the
area they were very generous,
and they supported us very
well,” said Kamarlingos. Stage
2 let him open the patio back in
the summer, and those extra ta-
bles were almost an early
Thanksgiving for the Quarry
Cafe. 
“We were doing very well,”
said Kamarlingos – but with
winter now setting in, business
is once again leaving some-

thing to be desired. Kamarlingos
installed heaters on the patio along
with palm plants for decoration.
People aren’t yet aware of the
heaters, so it’s another waiting
game as the word slowly spreads.
“As soon as they figure out there’s
a place with a patio cover and
heaters we’re going to get busier.”

Right now, the Quarry Café is
required to take names and phone
numbers of customers when they
arrive. Customers’ reactions vary,
although it’s generally positive.
Some understand, some joke, some
leave. Kamarlingos thinks for a
moment on the topic of mask wear-
ing. “I don’t like to become the po-
lice,” he muses, “but the right thing
is the right thing. If you have to
wear your mask wear your mask.”

Every table has a bottle of
hand sanitizer, and tables and
chairs are cleaned “properly” after
patrons leave, said Kamarlingos.
He’s a got a suggestion for the de-
cision makers who impose the re-
strictions: “They should come in a
restaurant, sit down and talk to the
owners, and then they should make
their decisions,” said Kamarlingos.
He talks about Thanksgiving and
how restaurants had gone ahead

and bought turkeys only to be told
“tomorrow you’re not allowed to
use the inside. They didn’t give us
any time.” Kamarlingos fortu-
nately had posted on his door in ad-
vance that he had turkey dinners
“and people were calling and com-
ing and picking it up.” He sold out.
“I was lucky. We are blessed be-
cause in this area we have excellent
clientele. Our customers are very
generous, very loyal.”

With current delivery compa-
nies charging high fees, Kamarlin-
gos is considering a new company
that’s making itself known. They
don’t charge as much, he says, and
he believes customers will see that
as a better option for their own
pocketbooks. Kamarlingos said he
hears that a lot of restaurants in a
six-kilometre area of his are going
to have to close. 

Despite the restrictions, the
limited business, and the dire news
of others, Kamarlingos talks about
the need to hope. He tries to be op-
timistic.

“I hope everything is going to
be well very soon. If we have a
very early spring we’re going to do
well. It’s going to help us a lot.”

Quarry Cafe; A Neighbourhood Favorite

Quarry Cafe Owner;   Chris Kamarlingos

Send us your Community Calendar Listings
$15.25 for up to 20 words (add’l words are 58¢ each)

CONTACT US: Phone: 416-691-4085 OR EMAIL: accounts@bluffsmonitor.com

Written for the Community, by the Community,

and seen by 40,000 in the community.

Community Calendar

Church of the Holy Trinity, Guildwood invites you
to: Online Worship (YouTube) Sundays at 10:30am 
416-261-9503  or  officetrinityguildwood@rogers.com

Black History Sunday, February 14, 2021 at 10:30am
With guest speaker and special Music.       
On Monday, February 15, from 1pm to 3pm, Church
of the Holy Trinity, Guildwood will host our Annual
Family Day Winter Fair. The drive thru winter fair 
includes a scavenger hunt, prizes, music and more.
Sponsored by McDougall and Brown Funeral Home,
Scarborough Chapel. Subject to change due to
COVID-19 restrictions. 416-261-9503       
Online (YouTube) Ash Wednesday Service February
17, 7pm. 416-261-9503

The church is here to support those struggling quietly
in the Bluffs/Guildwood  Please call to register/schedule
an appointment to access the Holy Trinity, Guildwood
Food Bank.  416-261-9503

We are actively seeking a 
Print Media 

Sales Professional
Contact us at
416-691-4085 or

ads@bluffsmonitor.com

Love Song for Loved Ones virtual concert.   
On Sunday, February 14, 2021. The Scarborough
Health Network (SHN) Foundation will invite the com-
munity to tune in and give back to the Love Songs for
Loved Ones event, a virtual Valentine’s Day Concert in
support of our local Scarborough hospitals and the coura-
geous frontline health care workers.

“This concert is dedicated to our frontline workers
at Scarborough Health Network by a group of amateur
musicians who have a real passion for music,” said Eliz-
abeth Buller, President and CEO, Scarborough Health
Network. “These musicians want to share their voices in
honour of the incredible staff and physicians serving the
Scarborough community.”

Starting at 7:00 pm EST, the event will be hosted
virtually from Toronto’s Aga Khan Museum, with more
than 25 amateur performers set to hit the stage in support
of SHN Foundation. Proceeds from the event will help
equip SHN’s frontline workers with critical tools and re-
sources to better serve our Scarborough community. It
will also support our health network’s ongoing fight
against the COVID-19 pandemic, which has dispropor-
tionately impacted the people of Scarborough and has
seen SHN tackling among Ontario’s highest case vol-
umes.

The virtual event will be available at 
shnfoundation.ca/lovesongs on Sunday, February 14,
2021, at 7:00 pm.

To learn more about Love Songs for Loved Ones
and make a donation in support of the event overall or
one of the participating performers, visit www.shnfoun-
dation.ca/lovesongs. Donations can also be made using
our call-in number at 1-844-224-3863.

On Saturday, February 20, 2021, staff, family and friends
of Kennedy House will be raising money for programs and
services by walking in the Coldest Night of the Year. This
is the 5th annual Kennedy House CNOY event and it will
be hosted virtually for the first time due to the ongoing
COVID-19 pandemic. This fundraiser, held in more than
130 communities nationwide, aims to raise funds and
awareness for programs and services that support popula-
tions experiencing homelessness, or at-risk of experiencing
homelessness. Kennedy House walkers and teams will be
walking 2 or 5km to support the Kennedy House Youth
Shelter located in East York. This year participants can walk
alone or with a small group in any neighbourhood and at
any point in February. On Saturday, February 20, 2021 we
will be hosting virtual events in celebration of the walk on
social media and our website. cnoy.org for more info

www.bluffsmonitor.com


•   High Efficient Boilers 
•   Boiler Replacements
•   Radiant Floor Heating
•   Radiators
416-606-7843

ken@hydronicheatingsystems.ca
www.hydronicheatingsystems.ca

Send us your classified ads. 

They will appear in 20,000 

papers  each month

$15.95 for up to 20 words (add’l words are 59¢ ea.)

CONTACT US: Phone: 416-691-4085 

OR EMAIL: accounts@bluffsmonitor.com

DON’T RELOCATE 
RENOVATE!

Architectural residential 
design and drawings 
for building permits.

For additions, renovations,
decks, porches, garages, etc. 
WMDesigns 416-261-9679.

TREE CARE
Expert small tree, 
shrubbery and fancy 

ornamental pruning also
removals. Retired 

City Arborist. 40 years 
experience. Cheap rates.

Wayne Elliott 
416-691-2395

BLUFFS SNOW 
REMOVAL 

Season contracts 
647-679-3282

BLUFFS SNOW 
REMOVAL 

Season contracts 
647-679-3282

RC TREE CARE
Small or Large jobs. 
Pruning, Limbing 
and Removal. 
Careful Cleanup. 
Affordable, Insured. 

Call Ron 416-704-8550.

EXACT TAX SERVICES
Tim O'Meara, Tax 

Accountant 416-691-7556
Personal, Small Business,
Corporate, E-File Seniors 
Discount, Free Pickup

ARCHITECTURAL 
DESIGN 

ALUMINUM & VINYL
Siding, windows, soffit, 
fascia, eavestrough,
downpipes, Expertly 

installed. Established 1979
Metro license B372. 
Insured, WSIB, 

Homecraftaluminum.ca
416-931-5979

HEALTH & 
WELLNESS

PROPERTY 
MANAGEMENT

LANDSCAPING

LANDSCAPINGTRADES

CONTRACTORS - ARE YOU BOOKING WORK FOR THE SPRING? YOU COULD BE.

TRADES

SPORTS CARDS & 
SPORTS MEMORABILIA

Hockey, Baseball, 
Football, Basketball... 
Jersey’s, Bobbleheads, 
Programs, Tickets, 
Magazines, Pucks, 
Sticks, Masks, Bats, 
Old Equipment, 

Calendars & Posters. 
Anything oddball or 

interesting! Contact Grant
289-314-3533

bretsky@rogers.com

Beach Property 
Maintenance

Lawn Cutting Services
www.beachpropertymain-

tenance.ca,
info@blpm.ca 
416-414-5883

HARDING & KING
REAL ESTATE SERVICES

INCORPORATED.   
For Investors who do not
wish to deal with some or
all aspects of operating an
investment property. 

For homeowners who have
been transfered out of
town and would like to

keep their home. 
For peace of mind.

Call: 416-699-9714, email
info@hardingandking.com

or visit: 
www.hardingandking.com.
Personalized not Franchised
An Independent Brokerage

MP INTERIOR 
PAINTING
• Quality Work
• References 

• Free Estimates. 
Call Peter Wiench 
416-269-0470 or 
Cell 416-301-4601

PAINTING &
DECORATING
Interior, Exterior. 
Wall repairs, 

Seniors discounts. 
Quality, clean work 
to your satisfaction! 
Free estimates. 

Please call 416-261-0197.

TO THE T ROOFING 
10+ years of experience. 
We are here for you and all
your roofing and renovation
projects. Including - painting,
siding, custom metal, soffit,
fascia and eavestrough. 
Give us a call and we will

take care of you. 
Torch down membrane, 
shingles or repairs of 

any sorts. 
Call us @ 437 345 8445 
To The T Roofing 

Thank you and stay safe

MUSIC
EXPERIENCE

THE PLEASURE
OF PLAYING 

YOUR FAVOURITE
MUSICAL

INSTRUMENT
Qualified Teachers

Scarboro
Music

Kingston Rd./
Victoria Pk.

416-699-8333

INSTANT TAX REFUND
Payroll 

Personal & Corporate
Tax, Bookkeeping,

GST/PST 
2481 Kingston Road
manoj@actfinance.ca

FINANCIAL 
SERVICES

HAMMERSMITH
CONTRACTING
Repairs up to full

renovations. Carpentry,
Plumbing, Painting, Dry-
wall, Flooring, Tiles, Bath-
room, Basement, Kitchen,

Fences & Decks. 
Call Jim 647-669-9053. 

Lic #B19247. 

HOME IMPROVEMENTS
Fences & Decks 

New & Repairs to existing
**References available.
No deposit required. 

In Business for 30+ years.
Contact Jeff at 
647-274-6555

ELECTRICAL WORK
100/200 AMP 

Service Upgrades, 
New Wiring, 

New Homes/Additions,
Lighting Installations, 
Troubleshooting
(416) 694-6673
hrcelectrical.ca

ESA/ECRA 7002084 

CLEANING

WANTED/
BUYING

STONE AND MASONRY 
CONTRACTOR

Porches
Flagstone Patios

Stone Retaining Walls
Stone Facing on Fireplaces
GEORGE’S STONEWORKS

Ph: 647-280-1827 
Mssg 416-693-6850

wonderstone124@yahoo.ca
www.ontariostoneworks.com

POL-CLEAN
Happy New Year

Providing reliable cleaning 
services since 1995. Including:

After party clean-up, 
Moving in or out & Professional 
Carpet & Upholstery cleaning. 

Call 416-836-5797

TRADES  & SERVICES 
DIRECTORY

REG’S APPLIANCE
SERVICE

www.regsappliance.com

416-691-6893
• In Home Service
• Reasonable Rates

Our
40thYear!

IN-HOME FOOT CARE
FOR SENIORS

Foot care service for seniors
in your home. Services

include: Cleaning & Hygiene
Bunions, Calluses, Corns,
Clipping & Filing of nails,
Infections & Athlete’s feet
Moisturizing Cream Applica-

tion and Foot Massage 
Preventative Care 
Recommendations. 
Experienced Certified 
Registered Nurse Leanne

Gillis RN Call: 416-267-2126

SON
PLUMBING

Master Plumber

416-567-4535
Call Matthew

• Full Plumbing Service
• Faucets & Toilet Repairs
• Licenced and Insured
• Fast Friendly Service
• Seniors Discount
• Free Estimates

416-567-4535
Call Matthew

• Free In-Home Estimates
• Seniors Rates
• Fast Friendly Service
• Locally Owned/Operated
• Licenced and InsuredBathroom

Grab Bars
- INSTALLED -

SON
PLUMBING

BLUFFS SNOW 
REMOVAL 

Season contracts 
647-679-3282

CANADIAN 
CONTRACTOR

Roofing Professionals, Shingles
& Flatroofing, Eavestroughing
& Siding, Soffit & Fascia,
Chimneys, Brickwork,  

Concrete Work, Waterproofing,
Carpentry Work,  
Garbage Removal. 

Metro License B-16964 
Est 1984. Birchcliff  Resident.
416-285-0440,  416-605-9510

Cemetery Price Matching and Guaranteed Quality
Servicing All Cemeteries and Nationalities

Large Indoor Showroom

110 Anaconda Ave. (Birchmount Rd., 2 Blocks North of  St. Clair)

EST. 1897 - Over 120 Years of Service
Creber Son & Co. Monuments

416-261-9393 • 416-261-6200 • crebermonuments@rogers.com

• Memorial Cleaning
• Granite Monuments
• Bronze & Granite Markers
• Bronze Lanterns & Vases

• Statues & Photos
• Lettering in All Languages
• In-Home Service
• Custom Designs

3595 St Clair Ave E 
Unit 7

Hours: 11 a.m. 6p.m. Thurs. - Sat. 
or by appointment

Phone: (416) 606-7843 / 905 978 0626

standingtogether apart

Y E L L O W  H O U S E
gallery    framing

ga l l e ry  « »   f ra m i n g

o n  K i n g s t o n  R d

9 2 1  K i n g s t o n  R d .  |  4 1 6 - 7 9 2 - 8 4 6 0  |   y e l l o w h o u s e g a l l e r y . c a

•  g rea t  se lec t ion  o f  
cus tom f rames

•  expe r ienced  f r amers
•  reasonab le  ra tes
•  ready -made  f r ames
•  moun t ing  &  l amina t ing  

on  va r ious  ma te r i a l s
•  canvas  pho to  t r ans fe rs

WE’RE BACK
!
F R A M I N G

Y E L LOW  H O U S EDoes your computer or phone puzzle you??

I CAN HELP!
I o�er friendly private lessons, technical support  

and repairs in your home at a reasonable rate.

• Emailing, Facebook
• Computer repairs and service
• Connecting devices such as

cameras and printers
• Help �nd more a�ordable and   

appropriate internet/phone plans

• Using your new phone, tablet,
or camera to the fullest

• Organizing �les and photos
• Much more!

Alex Webster
B.A., B.F.A.

Professional IT
Technician and 
Photographer

COMPUTERCOMPUTER
COACH & TECH SUPPORT COACH & TECH SUPPORT 

iOS, Apple 
Android, & 
Windows 
supported 

contact@thecomputercoach.ca 416-550-7873
www.thecomputercoach.ca

www.thecomputercoach.ca
www.hydronicheatingsystems.ca
www.stclairantiques.com/
www.crebermonuments.com/
www.yellowhousegallery.ca
www.lauradickson.ca
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NEW! At Home Meals
Order Online www.kissthecookcatering.com
Takeout & delivery with 48 hours’ notice
Tel: 416.264.4040 
2490 Kingston Rd. M1N 1V3

647-715-6216

2282 Kingston Rd. (at Ridgemoor Ave.)

416-266-0033

Mon-Thurs 11:00am - 7:30pm Friday 11:00am - 8:30pm

Saturday 11:30am - 7:30pm / Sunday Closed

Since 1956

2277 Kingston Rd. W. of Midland at Ridgemoor Dr.

416-266-6767 416-266-5557

We are Open  for 

TAKE OUT & DELIVERY

Contactless Payment
Order Online & Pickup

Monday - Sunday 4-9pm

LA SCOGLIERA

www.lascogliera.ca

Italian Cuisine

By John Smee
The Scarborough Community Re-
newal Organization (SCRO)  is
launching a new initiative called

"Our Scarborough" every other
Thursday.  The evening starts with
networking from 6:45 to 7:00 follow
by the featured presentation from
7:00 to 8:00 pm.  

The initial presentation on
Thursday January 20th featured
Dave Hardy, a registered profes-
sional land planner.  He took a lead-
ership role in establishing the
Scarborough Business Assoc. (SBA)

in 2015  and in 2017  the Institute for
New Suburbanism a Scarborough
think tank on suburban life.

Hardy spoke about the  Most
Desireable Characteristics  of  Liv-
ing in Scarborough. The top 5 he
listed were:  
• Scarborough has been designed for
quality of life with it’s mix of resi-
dential and commercial space as well
as abundant parks and trails.

• The businesses and institutions
(employers) that have chosen to lo-
cate in Scarborough that provide the
opportunity to live and work in the
same community. 
• Diversity of people and cultures.
We’re a community that cares. Also,
Scarborough now garners interna-
tional attention for it’s diverse food
• The future, embodied by the youth
of Scarborough is limitless.

•Award winning architecture. From
the Scarborough Town Centre to
UTSC to the Guild Inn

Dolf DeJong; Executive Direc-
tor Metro Toronto Zoo is the next
scheduled speaker on Thursday. 
February 4th. To register;
https://scro.ca/our-scarborough
If you want to join SCRO
https://scro.ca/membership-1

SCRO Launches Virtual Lecture Series

OPEN! for
Pickup & Delivery

The Great Oxygenation Event

By Doug Durno
If you were asked where the

oxygen we breathe comes from,
you’d likely say from plants. That
is certainly true, but land-based
plants have 'only' been around for
420 to 450 million years – and yet,
oxygen has existed in our atmos-
phere for about 2.7 billion years.
How then, did oxygen originate?

Let's go back to the beginning.
Not long after the Earth formed
about 4.5 billion years ago, the at-
mosphere was up to 70% carbon
dioxide (CO2). Life as we know it
couldn't survive breathing in any-
where near that amount of CO2
(it's only 0.04% of the air we
breathe today).

Gradually, the CO2 dissolved
in the oceans and solidified as car-
bon. Carbon is very important as

we couldn't exist without it. It's
called ‘an essential building block
of life’ because so much of the
solid parts of our bodies are car-
bon-based. So, when carbon be-
came available in the oceans 3.5
billion years ago, life emerged in
the form of single-celled organ-
isms.

Since oxygen did not appear in
our atmosphere for another 800
million years, new life was anaer-
obic; meaning these organisms did-
n't use oxygen to produce the
energy needed to keep them func-
tioning. They used fermentation, a
process that extracts energy from
carbohydrates without using oxy-
gen, but fermentation can't produce
enough energy to fuel multicellular
organisms. Along came a special
type of bacteria called cyanobacte-
ria. They were still single-celled,
but they learned to harness the sun
to produce the energy they needed
to exist. This is the process we call
photosynthesis.

Now we come to the good part

for us. When cyanobacteria pro-
duced energy to keep themselves
going, they produced something
else in the process – oxygen. They
didn't require oxygen, so they got
rid of it by releasing it into the at-
mosphere. Even better, photosyn-
thesis produced enough energy in
the cyanobacteria that they could
evolve into multicellular organ-
isms, and multicellular organisms
produce greater quantities of oxy-
gen.

This wasn't so fortunate for
anaerobic life, which didn't require
oxygen to live. In fact, oxygen was
poisonous to them and they began
to die off. This left more resources
for the cyanobacteria, and they
thrived. Still, it took a while for
oxygen to build up in the atmos-
phere since at first it combined
with dissolved iron in the oceans.
Gradually, oxygen increased to
make up about 10% of the atmos-
phere (compared to 21% today).
The consequences were momen-
tous:

1. Extinction - Oxygen caused the
first mass extinction on Earth. As
mentioned, most anaerobic life
couldn't survive the presence of
oxygen.
2. Global cooling - Though we're
constantly told that methane in the
atmosphere is bad because increas-
ing levels contribute to global
warming, that same presence en-
abled and continues to enable life
on Earth. Without its
warming properties, the Earth
would be too cold for any life to
exist. When oxygen was intro-
duced into the atmosphere it
messed with the methane, trans-
forming it into the weaker green-
house gas, CO2. As a result, the
greenhouse effect weakened and
the Earth got cold enough that
glaciation took over the planet for
up to 300 million years This event
killed off most life and almost
wiped out the cyanobacteria.
3. Biodiversity – After glaciation,
some multicellular organisms had
a unique opportunity to evolve to

use oxygen to produce energy.
Since oxygen produces about 18
times more energy than fermenta-
tion, organisms gained the ability
to develop more complex struc-
tures; driving life to evolve into the
biodiversity we see today. 
4. Mineral explosion - With a 
more oxygenated atmosphere, ele-
ments could be transformed into
new minerals. Of the 4500 miner-
als present on Earth, the Great
Oxygenation Event is responsible
for about 2500.
Oxygen changed the world. It en-
abled humans to eventually inhabit
the Earth, and now we're changing
the world. As we increase the lev-
els of carbon dioxide and methane
in the atmosphere,
we're warming
it to a degree
that could
d r am a t i -
cally affect
our way of
life.

www.bluffsmonitor.com
www.facebook.com/pages/Duckworths-Fish-Chips/179071582107795
www.artofbbq.ca
www.jatujak.ca
www.ilfresco.ca
www.lascogliera.ca
www.kissthecookcatering.com

